Tobacco Industry Direct to Consumer Advertising

Vermont in Context

+ Tobacco companies spent ?1 .2 million to
send 2.5 million direct mail ads in Vermont

* Per capita spending on direct mail in
Vermont is $1.92, more than 5x the median
Fer caﬁnta spendlng inthe U.S. as a whole

* Vermont has .19% of the U.S. population
but is targeted by .72% of direct mail
spending, more than 370% of how much
spending would be expected based on
population alone (all else being equal)

* Vermont is second to Mississippiin
disproportionate targeting via direct mail.

The Truth Initiative, 2023
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